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Note by the Secretariat:  This Panel Report shall be adopted by the Dispute Settlement Body (DSB) within 60 days after the date of its circulation 

unless a party to the dispute decides to appeal or the DSB decides by consensus not to adopt the report.  If the Panel Report is appealed to the 

Appellate Body, it shall not be considered for adoption by the DSB until after the completion of the appeal.  Information on the current status of 

the Panel Report is available from the WTO Secretariat. 
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