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What was that bump?
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“Integrating Business and Society”
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Micaael E. Porter and Mark R. Kramer, “Strategic & Society —~The Link Between Competitive

Advantage and Corporate Social Responsibility”, Harvard Business Review, December 2006
Daisuke Shintani 2008

v 2025 80

Daisuke Shintani 2008

Daisuke Shintani 2008




Daisuke Shintani 2008

(MDGSs)

L EEOBEEYHEDIER

0 zEnnsLEORR
BN 4 —DFEDE L DA L
T 4R R DA

BT EROREOHRE

[RHV. 24X, 2507 2 OO EBOEER L
BT 55 0D 1 R FT AE M DB R
FEOEOHDOT A—iN L= F—v T O
- ?—'J‘-uhl?.ﬁi&?itan.ﬁ&a&l‘.ml;}sut,Adn‘ﬁ‘n'(!’.\iﬁtﬂ LEBEAE.H

MTEHLIIT
o A=ubi18 BRESS—LGA0L. WIoME- SR FORER-IohefAshssdy
El

Daisuke Shintani 2008

Daisuke Shintani 2008

e MER GOk ML
| L0 ] | M) | L] (NEIOEF A
1| &m L1500 | R L0000
2| % 1Epamm @ | EASRILORYy 13418700
1| Eqw 2rHAILE == HITT580
« | BE 21808M00 it | £25Tib 1754840
NEEY 100 8200 o | erdoutava nste
Tl em I Lpenamm o | asazeiata YT
e | v | | | 3cuer 13008
10 | A mamx 1 | AN I
| Fas [ 30154880 0 | Lrin— B0
o | #—arr [ 9010050 FIET] B
i | eaT-rary [ 88881 00 o | By e
| wraer [ [ 0 | 7auprn—tiatagn—z w1 30000
| wovToey [ ] W0 | Eamrhi bt | Tonm
a1 | W | g | | e Ane | sLIMe
i . TOYLE—E N | T 8 | AR = bt | 1 Ta
T n | mrn mmn T | [
3 | S ] o | m—LTH | P
0 | ¥asne—s-x 19584500 W | A—tbr—nihat | ]
FEERS i | | v | rabiraa—z | e
s | Te—pr—s— ) o | ST | P

Daisuke Shintani 2008

100

200

MNC

51
GDP

1%

24%

49

Daisuke Shintani 2008

MDGs

Daisuke Shintani 2008




CSR

« ) Daisuke Shintani 2008

CSR

Daisuke Shintani 2008

A)

B)

C)

Daisuke Shintani 2008

CRM

3.CRM(

4.BOP
1,500
40

Daisuke Shintani 2008

1. SA8000 SR26000
2.
3.

EICC( ) Cisco Microsoft Intel HP
4.SR1 PRI
SRI

5.CSR

Daisuke Shintani 2008

4.NPO

Daisuke Shintani 2008




NPO/NGO

® 4

Friends of
the Earth

CSR

NGO

Daisuke Shintani 2008

EICC
HP DELL IBM

CSR
Daisuke Shintani 2008

CSR
IT LT FT

RHESERE @A

NIRRT guwses 5353 hERE @R

=

H

#

JEIENEIEIEN
2T T

Daisuke Shintani 2008

0o

Daisuke Shintani 2008

RSPO
NGO
07 5 1
FSC MSC
3 Flex-
fuel Ethanol E85 WWF
NGO CDM
Daisuke Shintani 2008
RoHS
CSR
‘CSR CSR
CSR
Daisuke Shintani 2008
CSR
4 L
NGO




“Nike has become synonymous with slave wages,
forced overtime, and arbitrary abuse.” — Phil Knight, CEO
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E-mail: D.Shintani@mitsui.com
HP: http://das.seesaa.net/

http://mitsui.mgssi.com/
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+ [SO26000
* CSR NGO
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Far the Next Generation,

1SO 26000
“Guidance on social responsibility”

Responsibility (SR),

for organizations of all types

~ in both public and private sectors,

- in developed and developing countries.
— Not intended for third-party certification.

Not a management system standard.

levels of consensus
- among 6 categories of stakeholder

- Memorandum of Understanding (MoU) with
ILO (International Labour Organization)
— UNGC (UN Global Compact)

Development)

Far the Next Generation,

An International standard providing guidance on Social

ag based on double

(industry, government, labour, consumers, NGOs, SSRO)
- a geographical and gender-based balance of participants.

- ISO member countries (157 countries) and D-Liaison

SONY

— OECD (Organisation for Economic Co-operation and

SONY

ISO/SR National Committee

ISO Working Group on SR
6 experts

6 observers

National Standardization Body

National Committee on SR

‘ Industry’ Fovernmen’ ‘Consumer’ ‘ Labour ’ ‘ NGO ’ ‘ SSRO* ’

*Service, Support, Research, Others
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Working Group on Social Responsibility
Organization of the Working Group
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Standard Development Process

STANDARDS WRITING PROCESS
WHERE ARE WE NOW?

*ISO 26000 is currently targeted
«for publication in late 2010.

NWIP New Work Item Proposal
WD Working Draft
. I 1

Design Specification

2
WD1 3
WwD2 4
WD3 5

cb Committee Draft

DIS Draft International Standard
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5 Recognizing social responsibility and engaging stakeholders ..
5.1 General
52R social re

53 identification and

s FDIS | Final Draft International Standard
Sitage 3-5: Duilding netions] consensus'vote, D-lisson backing
1S026000 | Intemational Standard
Std Pres Kit
For the Next Generation. .-{h For the Next Generation, -H(h
S0NY S0NY
©  Foreword 5 + 6 Guidance on social core subjects 24
i 6 6.1 General 24
1 Scope. 9 6.2 Of izati 25
2 Terms and 9 6.3 Human right: 27
6.4 Labour practices 35
3L ing social ibili 12 6.5 The i 42
3.1 The social r ibility of izati 12 6.6 Fair operating practices 49
3.2 Current trends in social ibili 13 6.7 Consumer issues 7252
3.3 Characteristics of social ibili 13 6.8 Community i and 60
3.4 and social ibili 15
7 Guidance on implementing practices of social responsibility...
4 Principles of social ibili 15 7.1 General
4.1 General 15 7.2 The of the to social 69
4.2 ili 15 731 the social of the 69
43T 16 7.4 social the 72
4.4 Ethical behaviour 16 7.5 Ci on social ibili 75
45 17 7.6 Enhancing credibility regarding social re ibili 77
4.6 Rule of law 18 7.7 Reviewing and improving the organization”s actions and practices related to social responsibility
a7 i norms 18 7.8 Selecting initiatives on social r ibili 81
4.8 Human right 19
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G 84
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International Norms of Behavior

Sphere of Influence, Value Chain, Supply
Chain

Reference to Government
SR Initiatives
Picking and Choosing
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- Risk?
- Opportunity?
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cimate WWF Climate Savers Program
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WWF
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* Electronic Industry Code of Conduct
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Guiding Principles for suppliers to the Mizuno Corporation
<< Main Contents>>
fair employment practices and
commitment to human rights
Protect and Preserve the
Environment
Contribution in their countries
and communities
Display of the principal to
all workers
Panel notice of WFSGI's
Compliance with Applicable Laws Code of Conduet
and Standards SZhzuno Labor Environment Checklist
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/Zaizuno

2008

/Zaizuno

08.6.30-7.2

CIsar?(oﬁes Campaign

®  The cCC brings together consumers, trade unions, campaign groups and other diverse
organisations to do just that, calling on those with the power in global supply chains to take
responsibility for workers' rights. National CCCs target companies in their countries, pushing
them to take action. They also work as part of the international CCC network - including
partners in countries where garments are made - to join together for coordinated
international campaigns such as the Play Fair 2008 campaign *Brussels, 2 July 2008: A month before the start of the Beijing Olympics key
sporting goods brands including Nike, Adidas, New Balance, Umbro and
Speedo are forming a ground breaking joint working group with trade
unions and NGOs to explore amongst other issues how to promote trade
unionism and collective bargaining as well as improving wages across the
sector.
*The joint group is charged with determining how to prioritise and
incentivise union organisation, collective bargaining and social dialogue. It
will seek to establish a better understanding of how business is done
. including on manufacturing systems; costings; productivity; and information
. required for effective contract bargaining and dialogue. Approaches to
F- contract labour, closure procedures and training for managers and workers
PLAYFAIR2008.0rg - will also be developed.
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Friends of
the Earth
Europe

Corporate Social - Promating
Confaronce cepanised by tha EL Finnish Presic

i Hamedan
tor, Friends of the Earth Europe

porformances. This i o sho-

cntpanstes net anly talk &
CONBUTHS And Govemman
human rights.

* The EU Comnussion is unfortunataly not willng 10 consider 3eything biyond voluntary
meases. 1 repciod demands 1o Mmonitor whather companses actually do what they promias in
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Cause Related! Marketing
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CRM

Diamond
Harvard Business Review Jan. 2008

CRM
(BITC, Cause Related Marketing
Tracker, 2004)

3 CRM
BITC Brand Benefits, 2003/04)

82
(Ethical Corporation:
Archive — UK Consumers want ethical products 2003)

2007 12

http://www.avon.co.jp/kghc/campaign.html
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