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ABOUT UNILEVER 2

OUR BRANDS INCLUDE:
DOVE, LUX, CLEAR,
AXE, LIPTON,
BEN & JERRY'S

ON ANY GIVEN DAY,

2 BILLION PEOPLE

Y o | {ELLMANNS

190 COUNTRIES [P | G | e
USE OUR PRODUCTS :

A PasneItarry] |

v
_
i "‘. = z = z X ELE TR SN S
DLOVEIA MROMA c,rocomte 4
TRECD CAPRITEING 1 i L
B Macadamids
i | gl >
- 1 - ‘ 1 "jﬁ,.;:,i'w' ek ‘
- o . s, = N




OUR PURPOSE & VISION

MAKE
SUSTAINABLE
LIVING
COMMONPLACE

POSITIVE
SOCIAL
IMPACT

BUSINESS
GROWTH

DECOUPLE
ENVIRON-
MENTAL
FOOTPRINT



OUR PLAN o

Unilener

UNILEVER SUSTAINABLE LIVING PLAN

IMPROVING HEALTH REDUCING ENHANCING

AND WELL-BEING ENVIRONMENTAL LIVELIHOODS
FOR MORE THAN IMPACT

18ILLION [l &vq/2 MILLIONS

HEALTH AND HYGIENE GREENHOUSE GASES
OPPORTUNITIES FOR WOMEN

INCLUSIVE BUSINESS
- SUSTAINABLE SOURCING
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Ovenpasta
Tomaat Mozzarella
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SUSTAINABILITY DRIVING VALUE

30%
28% of our total energy use GROWTH

comes from renewable
sources, In Japan,

100%.

OVER

€600m

Sustainable Living brands
grew 30% faster than the
rest of the business

No. 1

cumulative cost avoidance

made since 2008 employer in 34 countries
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THANK YOU




