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ABOUT UNILEVER

ON ANY GIVEN DAY,

2 BILLION PEOPLE

190 COUNTRIES
USE OUR PRODUCTS

OUR BRANDS INCLUDE:

DOVE, LUX, CLEAR,

AXE, LIPTON, 

BEN & JERRY’S



OUR PURPOSE & VISION

MAKE 
SUSTAINABLE 

LIVING 
COMMONPLACE

POSITIVE
SOCIAL 
IMPACT

BUSINESS
GROWTH

DECOUPLE
ENVIRON-
MENTAL

FOOTPRINT



OUR PLAN

sustainable sourcing

IMPROVING HEALTH 
AND WELL-BEING
for more than

1 billion

health and hygiene

nutrition

greenhouse gases

water

waste

REDUCING 
ENVIRONMENTAL 
IMPACT

by 1/2

fairness in the workplace

opportunities for women

inclusive business

ENHANCING 
LIVELIHOODS
For

millions

Unilever sustainable living plan



END HUNGER & MALNUTRITION



TO SUPPORT A HEALTHIER DIET

34％
of our portfolio by 
volume met highest 
nutritional standards in 
2015.



SUSTAINABLE AGRICULTURE



MORE
GROWTH

LOWER
COSTS

LESS
RISK

MORE
TRUST

SUSTAINABILITY DRIVING VALUE

28% of our total energy use 
comes from renewable 
sources, In Japan, 

100% *

30%
Sustainable Living brands 
grew 30% faster than the 
rest of the business

No. 1
employer in 34 countries

OVER

€600m
cumulative cost avoidance
made since 2008



THANK YOU


