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Our Findings in Japan Our Action Plan

+ Innovative Science n _f = + Begin bridging the gap

« Robots ; 2 » Sharing what we have learned
B =l el

+ Chindogu e g « Social media and conversations

!
+ Skin products = » Japan’ s economic structure, manners,
and technology
« Eco-Friendly cars
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Action Plan

Title:
- The Go to Japan Initiative

Why:
- To destroy the misconceptions of Japan
- To convince Japanese students to continue with their Japanese studies

When:
- The beginning of the school year

Action Plan cont.

What/ How:

- Social Media (ex. Twitter, Instagram, Facebook)

- Send teachers across the US photos of the kakehashi trip

- Present to Schools in our counties about the trip

- Convince students to continue their studies (apply their knowledge, visit
Japan, tell their families)
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