Summary of the results of an Opinion Poll on Japan in ASEAN in 2019

l. Relations with Japan

Q. What do you think about the current state of relationship
between your country and Japan?

Very friendly,
48%

Very unfriendly, 0% Don't know, 5%

Somewhat unfriendly, 2%

93%
acknowledge
friendly
relations with
Japan

Somewhat
friendly, 45%

Il. Reliable Relationship

Q. How do you rate Japan as a reliable friend of your
country?

Very unreliable, 0% Don't know, 5%

Somewhat unreliable, 2%

41%

93%
rate Japan as

a reliable
friend

Somewhat
reliable, 52%

IV. Role and Contribution of Japan

Q. To what extent does Japan play an important role in
stabilization and growth of world economy?

Don't know, 7%

Not important at all, 1% Very
Not 5o important,
) 46%

positively
evaluate
Japan’s role

Somewhat
important, 41%

Q. Do you think Japan's proactive contribution to the peace and stability

of the region and the international community would be valuable for
maintaining global peace and establishment of international order?

't know, 5%

Not valuable at all, 0% Very
Somehwat not
valuable,
aluable, 2%
vau 47%

92%
positively
evaluate
Japan’s
contribution

Somewhat
valuable, 45%

Very reliable,

lll. Japan as a Peace-Loving Nation

Q. How much do you value Japan as a peace-loving nation for
the past 70 years since the end of World War 1I?

Don't know, 4%

Not at all, 1%
Not much, 5%

Alot, 47%

90%
positively
evaluate
Japan as a
peace-loving
nation

To some
extent, 43%

V. Partner in the future

Q. Which countries do you consider an important partner to your
country in the future?
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51 % rate Japan as an
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Country Surveyed: ASEAN (Brunei Darussalam, Cambodia, Indonesia, Laos, Malaysia, Myanmar, Philippines, Singapore, Thailand, Vietnam). Target Respondents: 3,000 respondents (300 per market), aged 18-59 Male / Female
* Figures may not add to 100% in total as they are rounded

Methodology: Online survey (NOTE: Face-to-face interview was used partially). Fieldwork: November 2019 / Research Agency: Edelman Intelligence



