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[Lecture on Understanding Japan/ Key

Note Lecture]

[Reporting Session]
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[Lecture on Outline of the Region] Akita
Prefectural Government

[Observation of Regional
Industry/Company and Opinion Exchange]
Noshiro Thermal Power Plant
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[Observation of Regional
Industry/Company and Opinion Exchange]
Kaze-no Matsubara Wind Power Plant

[Observation of Regional
Industry/Company and Opinion Exchange])
Presentations by 3 companies extending to
South East Asia
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[Exchange with Local Residents and

Business Officials]

[Homestay])

JI—7 DIEIFIG: KIRFF. BEBR. R#F. RBR




y,

e
£

31 [(RFBEHER]
HIRHEXRRY bT7—0 (KiEH)

32 [(R—LET v }]
FEMRENRRERS (FEM)

[Lecture on Economic field] Presentation
on Green Tourism by Omi - hino Exchange
Network

[Home Visit]  Koka Agricultural and Rural

Development Promotion Office
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[Observation of Regional
Industry/Company and

Opinion Exchange 1] Tourism Industry in
Kansai Region

[Lecture on Economic field] Presentation
on International Tourism Promotion Policy
in Japan Kansai District Transport and
Tourism Bureau
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[Observation of Historical Landmark]
Osaka Castle

[Cultural Experience] Ochamor Tea

Ceremony at Saidaiji Temple
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[Courtesy Call] Kumamoto

[School Exchange] Kyushu University of

Nursing and Social welfare.
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[School Exchange] Sojo University

[Cultural Experience] Ochamori
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3/5 [ELMEEMREE] AWM

[Nature Experience] Jerusalem artichokes
digging

[ Observation of Historical Landmark ]
Kumamoto Castle
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[Courtesy Call] Chiba Prefectural
Government

[Observation of Regional
Industry/ Company and Opinion Exchange
1]
Kameda General Hospital
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[Observation of Regional

Industry/ Company ]
Sun Rapport Silver Mansion

[Homestay])
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[Observation of Environment-related [Observation of Cutting-Edge Technology]
facility/Nature Experience] National Museum of Emerging Science and
Oyamada Senmaida Innovation (Miraikan)
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Nis ', Dewa Made Nanda Wijaya

Today we have 8 great vist to Kumamoto-Jo or

Kumamoto castie, Even its still on recovery after
carthguake last year. Kumamoto still stand high
and prowd, Vissting thes castie allow you to take

a journey to the Sengouku Jidai period !

#lenesys2016 #indonesia #Japan...

Ae Arcilla added 4 new photos — with Jeffrey
Ong Jalani and 4 others in © Akita Prefecture.

]

Arigatou gozaimasu, Akita Prefecture, for being a gracious
host to the #JENESYS2016 delegates. Like | said in my
appreciation speech, you are a nation beyond compare. You
showed us sheer kindness and the importance of being
steadfast in one's values and traditions. We wish you
success and prosperity. | hope that we could foster

business relations in the future. @

Special thanks to the Akita Prefectural Government and the
City Government of Semboku for your hospitality.

#JICE
#PHILIPPINES

AvenuTEW. NE AKTTA

= B =

3/5 BEABIZDOLTDHE
SHIFEARERZE LIz, AL, BED
KEOHEEZTER~NDEFILTHS
N, COERADEMIE. BrREEECEFY
ATWS, BERFRHEZHERRICOEA
SHEEARM | (Facebook)

ARFIEHOXILZXRTICTHHRES LY
E., SFEEIIH L TEHERERY, §REDR
AETHOREZRERDI=L, AR, LdkHIC
K9 5, (Facebook)

Today we have a great visit to
Kumamoto-Jo or Kumamoto castle. Even
it’s still on recovery after earthquake last
year, Kumamoto still stand high and proud.
Visiting this castle allow you to take a
journey to the Sengoku Jidai period!
(Facebbok)

Like | said in my appreciation speech, you are
a nation beyond compare. You showed us
sheer kindness and the importance of being
steadfast in one’s values and traditions. We
wish you success and prosperity. | hope that
we could foster business relations in the
future. Special thanks to the Akita Prefectural
Government and the City Government of

Semboku for your hospitality.
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Hour Tola added 9 new photos — ==
i feeling happy with Chea Chheng and
Sovanlina Chhim in © Noshiro, Akita.
aa . s Noshir .S

We come to learn and share regarding mutual
understanding between Japan & Asian countries.
During the time here, we have learned so much about
the lifestyle and culture, especially the history of how
Japan restored and developed after WWILI.

#JENESYS2016 #JICE #CAMBODIA

= = =] A =

n Goh at @ Saidaiji
at3:55pm - Instagram - @

ori Shiki or the Great Tea Ceremony with a big porcelain bowl,
drinking green tea with the other delegates

The ceremony dates back in 1239 during the early Japan's Kamakura
period.

#IENESYS2016 #JICE #Malaysia [}

ARELET7OT7RELEDHEAERBE RO ST
HIZEH, BRADEFFRXOXILEFA
TW5%, HICBEADHEREERLSERRD
FEE 5B (X BERRIZE LY, (Facebook)

K% B (Facebook)
RELEBMTHROSME L BF A LRAF
Lt=e COERXIZ1239F BHADHAER
KIzsFEYFE LI,

We come to learn and share regarding the

mutual understanding between Japan and
Asian countries. During the time here, we
have learned so much about the lifestyle
and culture, especially the history of how
Japan restored and developed after WW
II. (Facebook)

Ochamori, or the great tea ceremony with a
big porcelain bowl, drinking green tea with the
other delegates. The ceremony dates back in
1239 during the early Japan’s Kamakura
period. (Facebook)
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ACTION PLAN

» Published news about the participation of Indian
delegates for JENESYS -2016 program in regional
newspapers on 27" Feb, 2017

* Being interviewed and telecasted the same
through news channels

Action Plan: Promote
JENESYS & Practical
Japanese Culture, Values,
and Network

WHAT WE DO:
—Promote JENESYS Program through SNS
—Adopt Japanese culture and values to our lifestyle
—Share knowledge we learnt to young people,
friends, and families
—Contribute to country’ s development
—Expand business connections

ATIL—T

2 A 27 BICHA#FHREIC JENESYS2016 D
RBEZFTHLTHLL oz, REKICIRE® LA
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TLEBHDA VA EL—%Z 54 E, 1§
MOMLEIZED D,
CCOFHELTLAUEZ—FRY RO, KED
AR FTHRBREHRET 5,

BUIL—T

JENESYS ©ERMGZAAXIL, MiEg. v
b7 — DI,

- BAXLPHEESREZBEDS A TREA
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Our visit to Japan was covered by a local
newspaper on February 27. We will ask them
to cover our story in Japan after we return the
home country.

We will also contact TV stations to have some
media exposures to let people know our
experience in Japan.

We will also use internet to introduce our
Jenesys experience to the public and arrange
the reporting sessions at college events to tell

of our story.

ONE WITH JAPAN

Community Projects

- One Community project will be v
implemented every year,
addressing the need or what is
suitable for participating
countries. (e.g. workshops,

lectures)

B

>4

Promotion of JENESYS and practical

Japanese culture, values and network.

- Adopt Japanese culture and values to our
lifestyle.

- Share knowledge we learnt to young
people, friends, and families.

- Contribute to country’s development

Expand business connections

Action Plan

Personal Initiatives ]

*  To continue sharing phetographs and videos on eur
personal social media, sharing our experience verbally

*  To raach our friends and family and encourage tham
o visit lapan

*  Souvenirs bought for friends and family will also spark
thesr curiosity about Japan

n‘% i GayaTravel

Eeryshinkansan

] Public Reach

*  Media represantatives to publish travel
articles and viden content on Japan across
respective media platferms — newspaper,
SNS, blog, magazine, website in differant
languages

*  Expacted to reachthe current Malaysian
populaticn of 31 milkon

3 THESTAR malaysiakini

Mg " HLNE s e v Tt matter
SHERIL-

POJIEGRAPHY  yyerpasiocspor




CUnN—7

JO< x4 b4 : One with Japan

-SNS 2> THARTODFEUVZEZRIET . fil:
MEARTORBELETAICHE LS.
YouTube 2% 3 5%,

- BEMK. . NGO, REft%E. BAX
FEELEHEL. BAEBBEZEDDI LI %
ZEHT 5, RBEDERIL,

- ZEDIZIA=T4 TARBADAIRNY k
ExFET B,

DYIL—T

L3RES

TRAIIEBREESEOHBERREAT 47

(#1#. SNS, TnJ. #iE. vz ITHYA b

BE) ELERTRHEBHEELT, LT L—

UT7EE (3,100 5AN) IZE1-THB 5,

BEAEE

® SNS Zf#ELY), #EGHICEATOEEE)
BEZEZRELHKITS, O2ZORENLEDL
LT. RELRAICEBAGHZRMT 5,

& BAMNCDBELIEZIEEIS_LT. A
EDA=EDIFFLERYITS,

Social Awareness Campaign

Youth Ambassador Campaign:

Partnership with organization (School, NGOs,
Japan Embassy) JENESYS2016
Batch#7Alumni Reunion

Community Projects: One community
project will be implemented every year,
addressing the need or what is suitable for
participating countries (e.g. workshops,
lectures) Social Awareness Campaign
Youth Ambassador Campaign:

Partnership with organization (School, NGOs,
Japan Embassy) JENESYS2016
Batch#7Alumni Reunion

Community Projects: One community
project will be implemented every year,
addressing the need or what is suitable for
participating countries (e.g. workshops,

lectures)

Public Reach

® Media representative to publish travel
articles and video content on Japan
across respective
media platforms — newspapers, SNS,
Blog, magazine, website in different
languages

Expected to reach the current Malaysian

population of 31 million

Personal Initiatives

® To continue sharing photographs and
videos on our personal social media,
sharing our experience verbally to reach
our friends and family and encourage
them to visit Japan

® Souvenirs bought for friends and family

will also spark their curiosity about Japan

Our Action Plan (Actions to be taken) When
return home

Implement by:
All group members from Timor — Leste : Publiic Seci
Private sector and Academic institufion.

Target :

Objective
Public and private sector

1. To Strengthening bilateral
cooperation for mutual economic
benefit.

n
Share our knowledge about Jopan economic

i development and culture with public and
2. To enhance Knowledge and particularly with policy maker

culture exchange

Implementafion:
Upon our return to Timor - Leste.

ESN—T
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Sy UV —DORBREFEZERFED-DH. BARDRE
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154 & LR FTRDIEHE
EEEME - RE®RT CIC

EWEE : JENESYS [T8mMLz2A /13— (B
RZED=%)

MR TR LUREEY 72—
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Our Action Plan When return home
Project Title

Timor- Leste - Japan bilateral cooperation.
Objective

1.To Strengthening bilateral cooperation for
mutual economic benefit.

2.To enhance Knowledge and culture
exchange

Implementation:

Upon our return to Timor - Leste
Implement by:

All group members from Timor — Leste :
Public Sector, Private sector and Academic
institution.

Target:
Public and private sector
Implementation strategy:

Share our knowledge about Japan economic
development and culture with public and

particularly with policy maker.

In order to promote economics system of
Myanmar, to share knowledge about Japan’
Economics, Culture , within 3 months, all
participants of Myanmar
will disseminate our experiences through
seminars, presentation, articles, research,
social media

toward related organization and society

P/
[ Our Action Plan

| * Tojadapt home stay
i '?mgn in Koka City
(i and strategies of Nara
i \Tourism
* To continue promote of
Japan Tourism by Lao
Media sector

* To conduct FAM TRIPS

Why?

Who?

Bali
society

When? From?
What?
G In—7 HYIL—T
- BETOR—LRTATATSLORRD | T7o2av - T30 ()
HABREZEREY AN, JENESYS OB ELO B T=DIZTRTDS
" TFRADATAT7EBLTHEANDENEZ | MENIARTIGEEFRT S,
SHELRET S, - RER - AMTRIBEDT-O

-BRAER (D7—LbYYT) E1TS,

- 3MNA LA

- JENESYS2016 &M EE

- RA. B, ESRRABREERR
- Ny 148 J#IJENESYS2016" %
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To adapt home stay campaign in Koka City
and strategies of Nara Tourism

* To continue promote of Japan Tourism by
Lao Media sector

* To conduct FAM TRIPS

Short-term plan:

To encourage all participants to follow &
promote JENESYS official Facebook page

* To promote trade and maintain friendship

* In 3 months

* By 2016 JENESYS Participants

« To friends, colleagues and business
associates

« Participants to post photos and experiences,
hash tagging “#JENESYS2016”

Long-term plan:

To set up private network for all participants to
be actively in-touch.

Can serve as mentorship platform for new
participants

* To promote trade and maintain friendship

* In 6 — 12 months

* By 2016 JENESYS Participants

« To friends, colleagues and business
associates

To participate and promote future activities for
JENESYS. To organise company/government
visits to Japan to explore new opportunities.

Facilitate student exchanges

16




N.A. Action Plan
WHAT WHY WHEN
Short Te §
Short-term plan:trur I;z:;.‘;m 3 n‘:cmi;m
encourage all participants intai
to follow & promote ?ii:'dirl:i‘ Long Term:
JENESYS official Facebook L 61012
page months
Long-termplan: To set
up private network for all HOW
participants to be Short-term: Participants to post photos and experiences,
actively in-touch. hashtagging “HIENESYS2016”
s;:;:;:i:; ::\e:m“hlp Long-term: To p: ipate and promote future activities for
participants JENESYS. To organise company/government visi
to explore new opportunities. Facilitate studel
. Learn 5S
. Apply 58 in life, work
& a5 1
. Share consequently = k:‘ ot
| = t« jay
. Keep contact A
g -~ = -~ g ~ = -~
Tovarv-TFor (RED Foarv-TS3UDORR
s SIx e = = S - -
TRTOSMELNEBHICKRT DAL | £EEEZ LITFS-0IC. BADSS (EE,

LIZHLWSMED-ODEHRY A FELT
BRODRY FI—U ZHEET S,

v ORBREN - ANRTRIREDT-5H

v 6—12MAN

v'  JENESYS2016 SmEMN &

v RA. B, ESRRBEREENR

JENESYS FHNDS - #it, HALE BA
AREEOFHE, FEXRDRE

g, EFiF. HR 8 ERMFLTERT 5,
RE®— 4 ALRIC, AEEDOA VN —28
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EXBIETERE. TOREEAN\—HETH
595,

Long-term plan:

To set up private network for all participants to
be actively in-touch.

Can serve as mentorship platform for new

participants

v' To promote trade and maintain friendship
v" In 6 — 12 months

v By 2016 JENESYS Participants

v' To friends, colleagues and business

associates
To participate and promote future activities for
JENESYS. To organise company/government
visits to Japan to explore new opportunities.
Facilitate student exchanges

Participants will implement Japanese 5S (sort,
set in order, shine, standardize, sustain) in
their homes and work places. Target is their
family, relatives and friends. They will share

the result of the implementation among them.
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